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Abstract 
 
Social media has changed the face of connectivity, and holds the potential to create a 
new generation of dance audiences. By using platforms such as Twitter and Facebook to 
create, document, and share both processes and results, dance makers are able to engage 
with an immediate network of contacts, but more importantly, reach a larger audience as 
our work is shared and curated across the Internet. Tools such as hashtags (#), calls-to-
action for movement inspiration, and “share” buttons can be used in specific and 
meaningful ways that help create a community of active participants in our creative 
process. My research explores how the utilization of social media as a tool for dance 
making will simultaneously build one’s online network and offline audience. 

	  
Introduction 

 
Good morning. My name is Maxx Passion and I am going into my second year of 

graduate school at the University of Michigan in Ann Arbor. Prior to grad school, I lived 
in New York City for six years, living and working as a dancer. While there I spent many 
hours commiserating with friends and colleagues about the state of the dance world; 
where we were, where we were going, and why the majority of the public didn’t care 
about either. I also spent those six years supporting my dance habit as a bartender at high-
end restaurants, and as it is a well-known fact that you will never have a more talented 
service staff than in New York City, the clientele at each of these establishments always 
wanted to know what “else” I did.  Well, I would say, I am a dancer. To which they 
would invariably reply, “Oh! Have you auditioned for So You Think You Can Dance? I 
love that show!” I could see the disappointment on their faces when I would say, No… 
and I don’t plan to. But these conversations gave me hope that the non-dancing public did 
in fact have an interest in dance and dancers, so much so that they would participate and 
engage in the social media aspect of the show. Now, this can be seen as America’s 
obsession with reality television, but my optimistic viewpoint is that the public is also 
excited about the Content of these shows. They want to understand, and be a part of a 
world that had seemed inaccessible to them prior to these “Reality” shows. So how do we 
maintain this excitement for dance outside of a TV show?  It is time for the dance world 
to capitalize on this newly opened door to an untapped audience base, and explore new 
avenues of connection and accessibility; the most obvious way to do this is through social 
media.  

In this paper I will discuss my method of dance making that combines social 
media centered marketing strategies used by businesses large and small and crowd 
sourced content that is documented and shared via social media platforms, as a dance 
making tool that has the potential to make dance more accessible online and increase 
offline audience for live performances. 

 
 



	  

 
 
Methods of Composition  
 

There are several “traditional” methods of composition that choreographers use to 
create new dance work, and as each new generation of dancers and dance-makers 
emerge, they bring with them a new set of expectations for how and why movement is 
executed and performed as well as aesthetic choices that color these decisions. The 
various tools and methods of composition that are employed by each choreographer can 
be dependent on a specific work being made, dancers they are creating on, or simply 
personal preference. No two choreographers create movement in the same way, nor do 
they pull inspiration from the same place. Now, we could go on at length about the use of 
personal narrative and music as inspiration for making work, but… we will not. 
However, the use of improvisation as a composition method will make a lovely segue 
into the rest of my paper… 

Dance improvisation is a method that many choreographers use as a way to 
generate new movement ideas. Without the restriction of a codified movement technique, 
the dancing body is allowed to move freely through space and time, creating 
instantaneous dance vignettes. When I enter an improvisation with the intention of using 
the movement later as choreography, I film myself for an extended period of time, 
repeating a phrase here and there, in order to “set” a series of movements in my body. I 
also find it interesting to give myself movement parameters, or an intention for my 
exploration, as a way to narrow the scope of possibilities. For example: my left leg will 
initiate a series of movement. Or, the floor is sticky, how does my body respond/react to 
the floor? With my interest in the use of parameters and outside direction, I wondered 
what would happen if I used inspiration outside of myself? If I crowd sourced my 
parameters and performed the outcome? The result of this was #TweetDance and my own 
solo I don’t know, do you want to? which is a crowd sourced performance improvisation 
score that incorporates objects brought to me by the audience. But, I will speak more 
about both of these projects in a moment.  

 
Language, Symbols, Preservation, and Sharing 
 

The utilization of language and symbols to inspire creativity has also been a 
common model used in the practice of dance making, and I have begun to explore how I 
can use online, social and digital culture as a new version of a well-known paradigm for 
dance making. Language and symbols are not only used as sources of inspiration, they 
are also a means to preserve and share work that has been created. Coincidently, 
language, symbols, preservation and sharing are also the foundations of social media, 
making it an ideal platform for artists, and dancers in particular, to take advantage of. I 
have noticed that many businesses have begun to adjust to this new, two-way channel of 
communication between themselves and their consumers by placing content submission 
requests via Twitter and Facebook that were then translated into visual ad campaigns. My 
question is this, how can we adapt this model to dance making, while simultaneously 
building our audience, our network, and our digital profile? This is a twofold idea; if we 
create dances based on social media submissions, share our creative process on these 



	  

social media platforms, and then invite these contributors, who I have dubbed as Digital 
Muses, to see our work, we have begun to build a personal and creative relationship with 
our audience and have initiated a powerful conversation between audience and performer. 
If and when reach beyond our offline network, and create art for, about and to an 
audience that we otherwise would not know, the possibilities are limitless. 

 
Theory into Practice 
 

Social media is a natural platform for curation; when someone sees something 
that they find exceptional; whether it is beautiful, novel, distressing or funny, they share 
it via facebook, Tumblr, Instagram or Twitter. And while I have always been fascinated 
by the use of social media, and its ever-growing presence and impact on day-to-day 
existence, I have had a very different relationship with it than most people. I have never 
been interested in broadcasting the mundane details of my life to the world. Why would 
anyone care that I am drinking coffee? Again? But I have been interested in what people 
“like” on instagram and facebook, and what makes them “share” those things. What 
causes people to re-tweet on twitter, and how do hashtag trends begin?  Taking note of 
how popularity works on these platforms can be translated into ways that the dance 
community can learn to share and be shared, which will in turn reach an audience outside 
of their own personal network. One video upload of a work-in-progress has the potential 
to be shared thousands of times over. Here is an example: Alexandra Beller is a dancer 
and choreographer based in New York City, she posted a video on Facebook that she 
recorded of her dancers as they used her 14 month old baby Ivo for movement 
inspiration. As he toddled through and around the studio, the dancers imitated his actions 
creating a beautiful phrase of movement. The video attracted facebook attention and was 
subsequently picked-up by a blogger for the Huffington Post. From there, the video 
garnered over 3,500 “shares” and 10,000+ “likes” on facebook. People from all over the 
country had suddenly been exposed to the Brooklyn-based dance company Alexandra 
Beller/Dances.  

 
You may watch the video here: http://vimeo.com/57978955 

 
So, what would happen if we actively pursued this process-based content sharing? 

I will put this idea into practice over the next three weeks while I continue my summer 
that is allocated for research as per my degree requirements. With the creation and 
performance of daily dance-sketches, I will carefully document and share each vignette 
via social media applications such as facebook, Twitter and Tumblr to see if this process 
will indeed expand my online network. I will invite online discussion, criticism, 
commentary and suggestions to create a community that circles around my creative 
process. As an added layer of experimentation, I will send out calls-to-action on these 
same networks to collect movement ideas, performance intention requests and 
suggestions on locations for future vignettes. The outcome of my research will be a new 
formula for creation, with importance placed on the sharing and documentation of my 
creative process by utilizing multiple modes of social media to reach a large network of 
online participants. 



	  

While speaking about improvisation earlier, I mentioned two projects that I have 
initiated that integrate improvisation, performance and crowd-sourced inspiration; 
#TweetDance and my own solo work. On June 2nd, 2013, I performed a solo at the 
Bowery Electric in New York City as part of a curated show of new and emerging 
choreographers. I incorporated my interest in improvisation inspired by parameters, and 
decided to invite my facebook, twitter and email contacts to be involved by asking them 
to bring in knickknacks, photographs or statuettes that were around their house so that I 
could use them to create a 5 minute, three dimensional movement and physical object 
collage. During the piece, I spoke to the audience, and used improvised movement 
sequences to build a collage of the objects far “downstage” of this non-traditional 
performance venue. After the show, I was encouraged by the feedback given to me in 
regards to the interactive element of the performance and the level of engagement the 
audience felt by being included in both the processes; creation and performance.   

I found it intensely gratifying when an audience member responded to my 
performance in writing and described it as such: ”[Maxx’ interaction with] the individual 
objects, [connected a] reference to the individual interests and personal history of each 
member of the audience…The artist…transcends a collection of individuals, and achieves 
a unity of body in attendance.   

I also developed the idea of #TweetDance, which premiered at the 7th annual 
Figment NYC event on June 8th & 9th of 2013. I co-produced this event with Kyla Ernst 
Alper, a New York City based dancer, dance-maker, aerialist, film-editor and multi-
media artist. We invited “the public to direct minute-long dances performed by 
professional dancers” by sending a prompt to Twitter handle @underone and using 
#TweetDance. Each prompt sent to @underone was given to a dancer at random, and the 
dancer uses it to influence and direct their improvised performance.  

The following #TweetDance was performed by New York City dancer, Larry 
Daniels and was filmed on Sunday, June 9th 2013, notice his prompt is “reading a book 
and writing a book report” which was tweeted to us by @MemoirsofTheKid 

 
You may watch the video here: http://vimeo.com/68067435 

 
Ernst Alper is also the founder of Under One Dances, and the Under One remix 

project, which “strives to build a broader community around dance through minute-long 
videos”. Under One intends to be an ever-growing collection of dances and dancers, as 
well as be an interactive live performance series, and this event was the perfect 
opportunity to test the possibilities of connecting online and offline worlds to create 
dance. These Tweet-dance videos were uploaded to the Under One Dances Vimeo 
channel, and were immediately available to be watched, re-watched, shared, remixed and 
tweeted.  

 
You can find the Under One Dances Vimeo channel here: 

http://vimeo.com/channels/tweetdance 
 

The Under One remix project “encourages musicians, visual artists, and special 
effects artists to add their own twist to an original Under One video” by downloading the 
Under One video of their choice, adding their own original content to the dance, and then 



	  

uploading and sharing the “remixed” video to the Under One Vimeo channel, as well as 
to any other social platforms where it can be shared, liked, or tweeted.  

To give you an idea of the work being created, here is a video of my own Under One 
video filmed in March of 2013, and remixed later that month by musician Kevin Keller: 

 
You may watch the video here: 

http://vimeo.com/channels/underonedancesremix/62303678 
 

 Ernst-Alper and I share an ideology and commitment to dance-making that 
recognizes social media as a place that can produce structured content submissions for 
inspiration, provide a platform to share our process and performance, as well as be used 
as a marketing device for our live shows. By linking these objectives into one method, we 
are simultaneously able to foster a relationship between ourselves and our online 
community, and increase the possibility of our online community attending an offline 
performance event.  

My collaboration with Ernst Alper and Under One Dances has been an invaluable 
opportunity to put my theoretical approach of submission, creation, documentation and 
invitation into practice, and while it is early in the process, I am looking forward to the 
continuation of this experiment and what I believe to be the subsequent growth of our 
digital profile and offline audience.  

 I imagine this new paradigm for dance making as the beginning, not the end, of 
an important conversation about how to make dancers and dance makers a relevant and 
integral part of the cultural fabric. It is as important to reach a new audience, as it is to 
keep our current audience engaged and to do this, we must reach beyond the relatively 
limited connections offline, and discover new ways to connect dance making to the 
public at large. 
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